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Tourism is one of the fastest growing sectors globally however is also one of the most competitive. For Port 
Stephens to secure an increased share of visitors we need to work in partnership with industry stakeholders to 
drive increased visitation and economic benefits. Port Stephens is not just competing with other regional NSW 
destinations for visitors as consumers have a wide choice of domestic and international destinations offering a 
variety of appealing experiences and competitive pricing. 

In 2019, DPS will develop a new brand positioning to define and shape the identity of the destination and is 
seeking industry investment to undertake a destination marketing campaign, which will then be eligible to 
receive matched funding via the Destination NSW Regional Tourism Fund for Co-operative Marketing. This 
offers the opportunity to effectively more than double our marketing investment.

DPS aims to raise a minimum of $100,000 of industry investment in destination marketing to take Port 
Stephens tourism to a new level.

About Destination Port Stephens
Destination Port Stephens (DPS) is a non-profit, incorporated body supported by Port Stephens Council (PSC), 
owned by members and autonomously managed by a Board of nine industry representatives.

Funding for DPS is sourced primarily from an annual investment from Port Stephens Council, members, strategic 
partners and hard-won grants. Ultimately, it is up to industry – the members – to support the organisation that, 
will in turn, ensure growth in the visitor economy.

DPS creates, develops and implements a range of projects and marketing programs aimed at increasing brand 
awareness and intention to travel across key domestic and international visitor source markets. In partnership 
with members, the organisation also implements a range of tactical marketing campaigns to drive conversion 
and grow overnight visitation.

DPS advocates for members in areas of policy and regulation across the visitor economy and builds collaborative 
networks throughout the region to create opportunities for new and existing tourism product.

Our focus is to drive destination marketing, destination management and destination development strategies to 
increase the overnight visitor spend across Port Stephens.

Vision and Purpose
Vision: For Port Stephens to be recognised as NSW leading tourism destination.

Purpose: To double visitor expenditure to $1 billion annually by 2030. 

Welcome 
2019 Membership & Partnership Program

Tourism is a $539 Million Industry
Port Stephens currently attracts almost 1.5 million visitors a year who stay 2.3 million nights and contributes an 
estimated $539 million to the local visitor economy, that is almost $1.5 million a day! 

Tourism across Port Stephens is recognised for the economic, social and environmental benefits that it delivers.   
From increased employment, investment and development of new infrastructure; visitor spend impacts local 
business either directly or indirectly. 

By working together we can have a thriving and sustainable tourism industry and achieve our goal to double 
visitor expenditure to reach $1 billion dollars annually by 2030.

2.3 million 
nights

1.5 million 
visitors

$539 million 
visitor expenditure
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Destination Brand Positioning 
& Domestic Marketing Campaign
Port Stephens Brand Positioning
An effective brand is at the heart of a successful visitor destination and many destinations fail to reach their 
desired potential because their brand positioning is too generic, particularly in such a dynamic and competitive 
environment.

Many regional NSW destinations have developed strong brand positionings that relate to the destination 
experience and resonate with consumers e.g. Unspoilt South Coast, The Good Life in the Hunter Valley and 
Go with Flow in the Riverina. These branding strategies and associated campaigns are genuine and authentic.  
They convey a memorable travel experience unique to their destination which will ultimately drive demand 
within key market segments. 

For several years, Port Stephens destination marketing has been underpinned by the ‘PS I Love You’ tagline, which 
at the time provided a strong base to develop destination branding and marketing campaigns. To capitalise on 
the experiences offered across Port Stephens and to remain current and competitive in the cluttered landscape 
we need to develop a new and unique marketing proposition to increase visitation and grow visitor spend.

DPS has engaged with industry stakeholders, members and Council to build the foundation of our new brand 
strategy.  Now, in partnership with Destination NSW and strategic planners/creative agencies, we are in the 
process of developing a new brand positioning for Post Stephens which will re-energise the destination, build 
appeal and motivate consumers to visit. 

PARTNER WITH 
DESTINATION PORT STEPHENS 

BECOME A MEMBER FOR JUST $200*
If you are in the tourism industry or an associated business that derives indirect benefits, we encourage you to 
join and partner with DPS and more than 200 members and gain access to a range of benefits and partnership 
marketing opportunities.

The low membership fee  provides members the opportunity to tailor their marketing investment with Destination 
Port Stephens to suit their own business and budget. 

Membership with DPS also allows you to take advantage of the marketing, networking and business development 
benefits included in your membership package:

• Opportunity to participate in co-operative marketing programs in the domestic and international markets

• Promotion of your product on DPS consumer website portstephens.org.au

• Brochure display at the accredited Visitor Information Centre (brochure size DL)

• Ability to have product bookable through DPS website and over the counter at the Visitor Information Centre

• Access to the DPS member Facebook page - a B2B industry networking group

• Invitation to attend regular member networking meetings

• Access to DPS branding and images

• Opportunity to advertise in print publications# (Port Stephens Visitor Guide and Map)

• Access to corporate member website (statistics, image library, plans and reports, member contact list  
and industry papers)

• Potential to be featured in DPS generated publicity and visiting journalist program

• Eligibility to nominate for Destination Port Stephens board of directors

• Voting rights at the annual board elections

To join DPS please go to:  www.portstephenstourism.com.au/join and complete and return the membership 
form or call 4981 2964 to speak with one of the team.

* All prices exclude GST and are subject to change. Membership is on a financial year basis. Members joining mid-year are 
required to pay pro-rata for current year and the following year in advance.

# Advertising fees apply.
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Destination Marketing Campaign 
Partnership Packages

Note: To receive matched funding from Destination NSW under the Regional Tourism Fund the criteria is that the campaign 
will be developed and implemented in partnership with Destination NSW and the call to action is to visitnsw.com/portstephens 
(to accurately report campaign results). Destination NSW will work with DPS and stakeholders will be engaged in the campaign 
development. Port Stephens product/experiences will be required to be listed on visitnsw.com to feature/benefit from the campaign.

DESTINATION CAMPAIGN BENEFITS SILVER PARTNER GOLD PARTNER

Key partner in the new destination brand campaign.  
Call to action to visitnsw.com/portstephens

 

Destination feature on visitnsw.com receiving more than 11.5 million visits  

Destination promotion in Escapes e-newsletter to more than 
270,000 subscribers

 

Destination publicity to drive traffic to visitnsw.com/portstephens  

Partner primary feature (promotional tile) on the campaign landing 
page on visitnsw.com over the campaign period linking directly to your 
product listing on visitnsw.com

 

PLUS

Feature on Destination Port Stephens consumer website during 
the campaign and inclusion of special offers – portstephens.org.au

Sub Feature Major Feature

EDM during the campaign period to more than 12,000 subscribers  
of the Holiday Club

Included in 1 EDM Solus EDM

Website banner advertising on portstephens.org.au linking to your website 40,000 impressions 70,000 impressions

Social media posts over the campaign period (paid posts) 2 4

Social media posts throughout the year 2 4

Marketing partner in seasonal campaigns 1 2

Priority inclusion in publicity opportunities  

Port Stephens campaign branded toolkit and assets  

Discount on advertising rates for the Port Stephens Visitor Guide 15% 25%

Discount on advertising rates for the Port Stephens Map 15% 25%

Priority preference for domestic media and familiarisation visits  

Creation of a product listing or update existing listing on visitnsw.com  

$7,000 $10,000

Double our Marketing Investment
DPS has received approval to be eligible to access 
funding from Destination NSW via the Regional 
Tourism Fund to develop a new brand positioning and 
implement a major destination marketing campaign. 

Domestic tourism represents 97% of visitors to Port 
Stephens. In a highly competitive marketplace it is 
vital to the ongoing growth of the tourism sector that 
as an industry we undertake destination marketing to 
build appeal (provide reasons to select our destination 
over others) and ultimately drive increased business 
to the local tourism industry.

Last year the Hunter Valley launched a major 
campaign valued at more than $600,000 based on  
raising $300,000 in industry investment which was 
matched by Destination NSW. Successful campaigns 
have already been undertaken to promote the South 
Coast and Snowy Mountains. The Central Coast, 
Lake Macquarie, The Hawkesbury and many other 
destinations in NSW are also working with industry 
to invest in undertaking destination marketing. 

DPS invites tourism operators and businesses 
to invest collectively to undertake a destination 
marketing campaign to drive increased visitation.

To grow tourism to Port Stephens requires us all to 
think as “we” not “me”.

Funds invested by DPS and industry will be matched 
via the Destination NSW Regional Tourism fund 
(minimum investment $100,000) to undertake a 
campaign in partnership with Destination NSW, our 

state peak organisation. Destination NSW will work 
with DPS to develop a new brand positioning, the 
campaign strategic approach and KPIs associated 
with the campaign to drive optimal exposure for our 
investment and to drive conversion to increase visitor 
expenditure in Port Stephens.

Destination NSW will also provide significant 
additional value to the Port Stephen’s campaign via 
their channels which includes website (more than 
11.5 million visits per annum), social media (more than 
2.6 million fans), Escapes E-newsletter (more than 
270,000 subscribers) as well as providing expertise in 
marketing, digital and publicity. 

Investment: Pending industry investment it is 
proposed that the campaign investment will be a 
minimum of $200,0001.

Target Markets: Primarily Sydney and Regional NSW

Planned timeframe: In market from August to drive 
visitation over the shoulder season from early Spring. 

Industry Expression of Interest: We are requesting 
industry to advise an EOI to invest in a domestic 
destination campaign. A presentation on the 
campaign strategy and marketing channels will be 
delivered prior to final industry commitments. 

Note: Every $1 contributed by industry partners will be doubled 
by Destination NSW – none of the funding raised will be used 
for administration or any other associated expenditure.

1  The minimum investment by DPS to be eligible to secure Regional  
   Tourism Funding is $100,000. 

MAJOR DESTINATION 
MARKETING CAMPAIGN
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DPS will also undertake seasonal campaigns to drive visitation over the shoulder and low season. They will 
primarily focus on digital and social media marketing as well as PR. These campaigns are designed to drive 
conversion (bookings). Value-add offers and special packages will be promoted to drive bookings for your 
business and increase awareness of the destination and your product. 

Autumn: Focus short breaks – relax, rejuvenate and discover Port Stephens

Winter: Focus on adventure, nature (whale season) and Love Sea Food. Promotion via digital and social media 
as well as traditional media for Love Sea Food.

CONSUMER PUBLICATIONS

Port Stephens Map
To provide maps for visitors to Port Stephens, DPS will continue to produce an Official Port Stephens Map which is a 
valuable resource for visitors and offers members targeted exposure. The map is printed in full colour and distributed 
locally. A digital version of the map is also distributed via the consumer website for visitors to download or view in a 
flipbook format.

Being the Official Map for the area offers the opportunity to promote your product to visitors to the region. This is the 
only map handed out over the counter at the Visitor Information Centre. 

Published: June/July 2019

Port Stephens Visitor Guide (Print and Digital)
The Port Stephens Visitor Guide is our primary promotional tool. This full colour, high quality, annual publication is a 
visitor must have “travel tool’’.  The guide features things to see and do in Port Stephens, places to stay or dine, travel 
information plus advertising and listings for member businesses.

Over 100,000 copies are distributed to all accommodation properties, booking desks, state network of Visitor Centres, 
hostels and hotels in Sydney CBD, to hire car and camper outlets as well as at international trade shows and through 
Destination NSW offices worldwide.

A digital flipbook of the Visitor Guide is also available online and features a link from the members advertisement direct 
to their own website.

All financial members of DPS receive a free listing in the Directory Section of the Visitor Guide.

Published annually: November/December 2019

AUTUMN & WINTER SEASONAL CAMPAIGNS

Inclusion of offer / package to be featured on campaign landing page on portstepehens.org.au

Paid social media advertising featuring your product/offer

Feature in EDM to 12,000 holiday club subscribers

Inclusion in campaign media releases 

$650* PER CAMPAIGN VISITOR GUIDE & MAP

Port Stephens Map - various advertisement sizes available and includes artwork production From $650

Port Stephens Visitor Guide – various advertisement sizes available from a twelfth of a 
page and includes artwork production

From $650

DPS SEASONAL CAMPAIGNS

Social media 
advertising
examples
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MEMBER DIGITAL OPPORTUNITIES

Digital Starter Pack
Promote your tourism product via DPS digital and social media channels with our Digital Starter Pack offering you the 
opportunity to test and analyse the channels that work best for your business. 

International overnight visitors to Port Stephens is increasing and over the past four years has grown on average 
by 14.4% per annum and will continue to provide opportunity for growth. 

Port Stephens received almost 200,000* international visitor nights which contributed $17.5* million in the local 
visitor economy. Port Stephens also received approximately 170,000* international day trip visitors which is 
estimated to have contributed an additional $8-$10 million to the local economy.

DPS has been instrumental in developing the international market for Port Stephens and has supported 
the development of export-ready products and experiences. Tapping into international markets can be very 
expensive and for this reason the focus is to increase the inclusion of export-ready Port Stephens product in 
international travel trade programs (airlines, travel agents and online travel agents) which can then be featured 
in travel itineraries and packages promoted to consumers in marketing programs. 

International markets, whilst not as large as the domestic, offers potential for growth and to drive year-round 
visitation, contributing to the stability of the local tourism industry. By working together, we can cost effectively 
promote the destination and the export-ready product and experiences Port Stephens has to offer.

DPS will focus on key international markets including China, SE Asia, New Zealand, and Korea as well as plans 
to increase activity into the UK and or USA markets in 2019/2020.

To assist new product to target the international markets DPS has introduced a lower rate for developing 
international product ($750). Additional information on page 14. 

*Source, International Visitor Survey year ending September 2017. 

DIGITAL & SOCIAL MEDIA

Three Facebook paid posts promoting your tourism product/experience $400

Website Banner advertisement for one month on the DPS visitor website $550

Special Offer/package featured on the DPS visitor website for one month 
(must be bookable online)

$300

Solus EDM to Holiday Club subscribers (12,000) – call to action to your website $650

Feature inclusion in an EDM to Holiday Club subscribers (12,000) – call to action to DPS visitor website $250

Professional Instagram Manager on site for one day to provide training on content creation  
and advice on how to use Instagram effectively

from $550

Creation of one Instagram story featured on the Port Stephens Instagram from $450

DIGITAL STARTER PACK INCLUSIONS

Two posts via Port Stephens Facebook page promoting your tourism product/experience

Feature inclusion in an EDM to Holiday Club subscribers (12,000) – call to action to DPS visitor website

Creation of one Instagram story featured on the Port Stephens Instagram

Special offer/package featured on DPS visitor website (must be bookable online) and integrated into social media posts. 

$750

INTERNATIONAL 
MARKETING

DPS DIGITAL & SOCIAL MEDIA CHANNELS
All members receive a free listing on the DPS visitor website 

Website: over 30,000 visits per month. Destination Port Stephens consumer website promotes the destination, 
experiences and events. Members are provided a free listing to promote their product or experience. When searching 
Port Stephens in Google the Port Stephens website is number one. 

Instagram: over 13,000 followers and growing – less than three months ago we had just over 9,000 followers. Instagram 
is a growing platform used by consumers for inspiration and to research a destination. Instagram stories provide the 
opportunity for consumers to connect to the website for more information with the aim to convert interest to bookings. 

Facebook: over 29,000 followers. Over the past few months we have integrated the Port Stephens Facebook page 
with Instagram so that images and posts on Port Stephens Instagram are featured on our Facebook page as user 
generated content has greater appeal. 

Holiday Club: over 12,000 subscribers to the Port Stephens Holiday Club. Members can be featured in EDMs or book 
a solus EDM. 

Note: Members are required to provide quality images for all social, digital and website content. 
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*Note: The Travel Planner will be designed for the travel trade in a fact sheet format to showcase each of the products and experiences 
Port Stephens has to offer international visitors. Participants will receive an electronic version of their fact sheet for their own use. 
DPS will also source quotations to translate in traditional Chinese, Korean and Japanese which will be at an additional cost. 

#Available to new and developing export ready product for the first year only.

PUBLIC 
RELATIONS

Publicity is integrated into DPS marketing programs as it can be highly effective in building destination appeal, 
motivating consumers to travel and to deliver tactical messages around product and pricing.

Our PR activity will focus on generating media coverage each season featuring key experiences, events, new 
products and special offers that will motivate consumers to visit. 

Members will have the opportunity to provide news and product updates for potential inclusion along with 
digital images in our PR activity.

Familiarisations

DPS hosts many media and industry familiarisation visits to generate media coverage and exposure of 
Port Stephens and the products and experiences the destination offers. Industry are requested to host media 
and priority is given to marketing partners.

INTERNATIONAL MARKETING – DEVELOPING INTERNATIONAL PRODUCT

Provision of international mentoring session including market insights

Port Stephens International Travel Planner* - Full page inclusion (print and digital). Distributed at international 
trade events, to inbound operators and to trade and media familiarisation participants as well as Destination NSW 
thirteen international offices and Tourism Australia

Potential inclusion in international trade familiarisations (for those that have shown interest)

Featured on the DPS Trade Site where travel trade can download participating product fact sheets, destination 
copy, suggested itineraries, images, videos, maps and case studies e.g. incentive groups
Featured in new product update to Destination NSW head office and international offices, inbound tour operators 
and to select relevant agents (based on product appeal to the market)
Opportunity to attend Australian Tourism Exchange on a day pass to meet with buyers on the DPS booth. 
Note: Attendance costs for day pass and travel expenses are at your own expense. 

Support to attend the Destination NSW New Product Workshop

Inbound tour operator contacts 

$750#

International Marketing Partner Packages

INTERNATIONAL MARKETING – INTERNATIONAL READY PRODUCT

Product representation at key industry tradeshows and missions which will include Singapore, Malaysia, China, 
New Zealand and Australian Tourism Exchange (ATE - all markets). Trade Events from July-November 2019 TBC

ATE – DPS works with participating members to showcase a united Port Stephens presence at ATE

Port Stephens International Travel Planner* - Full page inclusion (print and digital). Distributed at international 
trade events, to inbound operators and to trade and media familiarisation participants as well as Destination NSW 
thirteen international offices and Tourism Australia

Priority inclusion in international trade and media familiarisations

Featured on the DPS Trade Site where travel trade can download product fact sheets, destination copy, suggested 
itineraries, images, videos, maps and case studies e.g. incentive groups 

Priority inclusion in the hosted ITO familiarisations to Port Stephens

Preferred inclusion in international itineraries promoted to travel trade

Quarterly international marketing partners meetings to share insights and updates

$1,500*
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side, lush green forests on the other.
The unsung treasure on the NSW 

coast must surely be the Stockton 
sand dunes, the largest in the 
Southern Hemisphere. 

How big? If I said 30m near-vertical
drops on a quad bike it might sound 
exciting; if I said the Captain Risky TV 

insurance ads chose it to resemble the 
Sahara Desert it might paint a more 
vivid picture.

This is Worimi country and a quad
bike morning tour for adrenaline 
rushes is matched by indigenous 
guides casually pointing out 
important sites in the sand – middens 
here, freshwater soaks there. 

The quad bike tour with Sand Dune
Adventures takes guest zooming 
down steep drops and roaring up 
huge dunes, in between chatting 
about the country with guides. 
Recreation and reconciliation on a 
quad bike – it’s a great mix.

All this is a short hop from 
Newcastle on the NSW coast at Port 
Stephens, with 26 stunning beaches 
and NSW’s biggest marine park. As 
well as exploring giant sand dunes, see
what Port Stephens has to offer.

DO 
For more fun in the sand take a camel 
ride with the folk from Oakfield 
Ranch, a fun way to roam along Birubi 
Beach on a leisurely 20-minute 
saunter including a splash in the 
shallows while chatting with guides.

Port Stephens has the largest 
marine park in NSW and is home to 
more than 100 resident dolphins. 
A sail on Imagine Cruises’ 
comfortable catamaran is an easy way 
to spot them as they go about their 
business. The dolphins were great but 
a personal highlight was a huge turtle 
swimming up to our boat and 
popping a gnarled, character head up 
to look at us looking at him/her. 

Head for Tomaree Headland for a
hike revealing expansive coastal 
views that takes about an hour 
without breaking your back. As well 
as bays, beaches and inlets, you may 
spot whales in the June-November 
migration season.

For exploring the waterfront take a
leisurely drive around many sandy 
surf beaches as well as inlets and bays 
like Nelson Bay, Shoal Bay, Fingal Bay, 
Anna Bay and Boat Harbour.

More leisurely exploring might 
take in Nelson Head Lighthouse, the 
Gan Gan Lookout – and don’t miss 
Holberts Oysters at Salamander Bay, a 
licensed factory outlet so you can 
feast on molluscs with a cool drink on 
lawns overlooking the water.

O ne minute I’m in the
depths of a desolate
sandpit that could be in
Saudi Arabia’s Empty
Quarter; the next I’m on
the crest of a giant sand

dune gazing at crystal cylinders 
rolling onto an empty beach on one 

JOIN THE 
QUAD SQUAD

B R A D  C R O U C H

Ride the ups and downs of Stockton dunes

Recreation and reconciliation
on a quad bike is a great mix.

P I C T U R E :  D E S T I N A T I O N  N S W

S A N D  D U N E  A D V E N T U R E S

EAT 
 At Crest overlooking Birubi Beach, 
dolphins were surfing the breakers as 
I tucked into poached eggs and bacon. 

Little Beach Boathouse is actually
over the water at high tide where a 
lunch combination of oysters and 
prawns washed down with a glass of 
white makes any diner feel special. 

The Little Nel cafe at Nelson Bay is
famous for breakfasts overlooking a 
marina where dolphin tours depart, 
while the beachfront Shoal Bay 
Country Club is sublime for a sunset 
drink then dinner.

A cool lunch venue with bush views
rather than water is at Murray’s 
Brewery, which makes its own craft 
beers – oh-so-easy to settle into on the 
broad deck area with a Whale Ale 
brew as weekend live music plays and 
the wood-fired oven turns out pizzas.

Kids are welcome and they offer a
scavenger hunt game in the safe lawn 
areas. And who can resist a huge sign 
that says “BEER HERE”.

STAY
Accommodation options range from 
budget to luxury – check online with 
Alloggio, which has more than 600 
properties on its books. 

For a premium getaway, head to 
Anchorage Port Stephens, which 
overlooks a marina. Check out the 
pools, pleasure craft and ambience of a 
ritzy maritime-themed country club; 
enjoy one of its fine dining restaurants 
before settling in for the night.

THE WRITER WAS A GUEST OF DESTINATION P ORT
STEPHENS AND FLYPELICAN

GETTING THERE 
Port Stephens is a 2½-hour 

drive from Sydney. 
Alternatively, FlyPelican

has services between Sydney
and Newcastle Airport. 

flypelican.com.au

MORE
portstephens.org.au

P O R T  S T E P H E N S

E S C A P E  R O U T E

MORE AUSSIE TRAVEL 
IDEAS, ESCAPE.COM.AU

*Valid for new bookings created from 25 Feb 2019 - 31 Mar 2019, for travel on selected 2019 Europe & Britain summer trip departures, until sold out. Fly from $999 is not combinable with other promotional off ers, cannot be purchased in isolation and surcharges may 
apply. Subject to availability, valid for travel in economy class departing from ADL/BNE/ MEL/PER/SYD for travel 01 Apr 2019 - 26 Jun 2019 & 08 Jul 2019 - 30 Nov 2019. For full details, please visit trafalgar.com/off er/air   TT 321312145

FLY FOR $999*

EXPERIENCE THE BEST OF EUROPE & BRITAIN

SEE YOUR TRAVEL AGENT OR CALL 1300 780 439
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D irect flights from Adelaide to
Newcastle three times a
week with FlyPelican have
opened up a new holiday
hotspot for South Aussies.

Just more than two hours
from Adelaide Airport you

arrive on the doorstep of Port Stephens — a 
place previously so hard to get to from SA it 
would not figure on many lists.

Now it is close enough for a quick break, at
$179 one-way. So what’s at Port Stephens for a 
South Aussie in need of R & R? Here is a guide 
to a short break where, as well as superb 
seafood, you can enjoy some Hunter Valley 
red wine on a three-day jaunt.

DAY 1 Take the 3.15pm Wednesday flight then 
grab a car from Enterprise Rent-A-Car at 
Newcastle Airport to cruise to a region with 26 
stunning beaches and the largest sand dunes 
in the Southern Hemisphere. Accommodation 
options range from budget to luxury – check 
online with Alloggio which has more than 600 
properties on its books – but for a premium 
getaway, head to The Anchorage Port 
Stephens overlooking a marina. 

Check out the pleasure craft, the pools and
the ambience of a ritzy maritime-themed 
country club and enjoy fine dining at one of 
its restaurants before settling in for the night.

DAY 2 After an early rise for a swim/stroll, 
head to nearby Crest for breakfast 
overlooking Birubi Beach. Not sure if it was 
planned just for me but as I tucked into 
poached eggs and bacon, a pod of dolphins 
were surfing breakers as the morning’s 
entertainment.

Walk down to the beach for a camel ride – 
Broome is not the only place with beach 
camels – and enjoy a fun stroll with the folk 
from Oakfield Ranch, including a splash in 
the shallows while chatting with guides from 
an unforgettable high perch.

For more fun in the sand zip up about 10km
to Sand Dune Adventures. The Stockton sand 
dunes are the largest in the Southern 
Hemisphere, towering above 30m, and are 
home of the Worimi people.

The 4200ha Worimi Conservation Lands 
has ancient cultural sites as well as the dunes 
– you can sign up for an exhilarating quad 
bike ride where Worimi guides point out 
ancient middens and freshwater soaks.

TV viewers might recall the Captain Risky
insurance ad where he appears to be in the 
Sahara desert – it was filmed here. At times it 
does feel like Saudi Arabia’s Empty Quarter, 
until with a dash of adrenaline, the quad bike 
crests a dune summit and a view unfolds of 
crystal cylinders rolling into an empty beach 
on one side, lush forests on the other – magic.

All this sand adventure works up a hunger
and thirst — nearby Murray’s Brewery (and 
winery) backing into bush land has a huge 
outdoor deck, wood fire pizza oven, live music 
on weekends, and its own craft beers from 
Whale Ale to Angry Man. It’s very family-
friendly for a long lunch, with a scavenger 
hunt for kids in expansive gardens and a shop 
with products more cool than kitsch.

Re-fuelled, head for Tomaree Headland for
a hike revealing expansive coastal views that 
takes about an hour without breaking your 
back. As well as bays, beaches and inlets, you 
may spot whales in the June-November 
migration season. 

For a gorgeous sunset drink on the veranda
then dinner, the Shoal Bay Country Club 
showcases the local seafood with casual class.

DAY 3 Refreshed from a good night’s sleep 
back at The Anchorage and morning swim or 
power walk around the marina, head for 
breakfast at Little Nel Cafe with hilltop views 
over Nelson Bay.

A short walk down to yet another marina 
reveals yet another adventure. Port Stephens 
has the largest marine park in NSW and is 
home to more than 100 resident dolphins.

A sail on Imagine Cruises’ comfortable 
catamaran is an easy way to spot them as they 
go about their business. The dolphins were 
great but a personal highlight was a huge 
turtle swimming up to our boat and popping a 
gnarled head up to look at us looking at him/
her. Some on board fumbled for cameras, I 
just eyeballed a fellow creature.

Back on land, most lunch venues seem to 
have water views but the Little Beach 
Boathouse actually juts out over the water — 
and the oysters, prawns and glass of white 
wine for lunch were just fine.

More leisurely exploring in the afternoon 
might take in Nelson Head Lighthouse, Gan 
Gan Lookout, Boat Harbour, Fingal Bay, 
Soldiers Point — and don’t miss Holberts 
Oysters on the waterfront at Salamander Bay, 
a factory outlet that is also licensed so you can 
feast on molluscs with a cool drink on the 
lawns overlooking the water. 

All good things run their course.
An easy drive from the beaches and 

seamless hire car drop-off had me at 
Newcastle Airport in plenty of time for the 
7.50pm flight home for a 9.30pm Adelaide 
arrival. A quick-two night break felt more like 
a week away, in a place simply not on my radar 
until direct flights made it a great escape. ●

The writer was a guest of FlyPelican and 
Destination Port Stephens
For tourism details ph 1800 808 900 or 
visit portstephens.org.au 
For flight details visit flypelican.com.au

BLUE SKY 
THINKING

Throw yourself into a Port Stephens holiday, complete with its heady mix 
of sun, surf, sky and sand – and only two hours from Adelaide

Taking in the view from
Tomaree lookout, Port

Stephens (Picture: supplied)

SAWEEKEND JUNE 30-JULY 1, 2018

escape
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NETWORKING & PRODUCT 
DEVELOPMENT EVENTS
The Destination Port Stephens Member Networking events are held bi-monthly and provide a regular 
opportunity for industry to catch up, meet new members and find out the latest news and opportunities across 
the visitor economy. 

Guest speakers provide presentations and updates on topics that can help your business develop as well 
as updates on strategic planning and developments from Port Stephens Council, Destination NSW, Tourism 
Australia and other lead agencies.

Visitor Information Centre

The Port Stephens Council Visitor Information Centre (VIC) is an outstanding and underutilised resource for all 
DPS members. You could be directly reaching the 10,000 visitors the centre receives each month! 

We encourage members to regularly update the team at the VIC with any new products or information on your 
business. They’re always keen to find out new information, tips or deals they can pass onto the motivated visitor! 
An upgrade, new menu, additional service, bonus offer or discount - a recommendation from a local makes your 
deal even sweeter! 

GET CONNECTED
Connect with Destination Port Stephens
Become a member and you will be connected via Destination Port Stephens consumer website, member 
website and members Facebook. 

Promote your product on Destination NSW consumer website (tourism operators only)
Get Connected is Destination NSW’s website membership program. It is free, simple and easy to use. Get 
Connected is open to all tourism operators in NSW. You will have the opportunity to showcase your tourism 
product on visitnsw.com and Sydney.com which reach more than 2 million potential customers a month, both 
domestic and international. 

Start by registering at atdw.com.au. The more tourism operators featured on visitnsw.com will increase the 
promotion of Port Stephens and the products and experiences offered. 

Destination Port Stephens assists members to list their product via Get Connected. 

Follow us on social media 

Facebook: facebook.com/portstephenstourism 

Instagram: instagram.com/portstephens 

Twitter: twitter.com/Port_Stephens

ACTIVITY COST*

Destination Campaign Silver Package $7,000

Destination Campaign Gold Package $10,000

Seasonal Campaign Partner - Autumn 2019 $650

Seasonal Campaign Partner - Winter 2019 $650

Digital Starter Pack $750

Solus EDM to Holiday Club subscribers (12,000) $650

Feature inclusion in an EDM to Holiday Club subscribers (12,000) $250

Special Offer/package featured on DPS Visitor Website for one month 
(must be bookable online)  

$300

Website Banner advertisement for one month on the DPS Visitor Website $550

Three Facebook paid posts promoting your product/experience $400

Professional Instagram Manager onsite for one day to provide training 
on content development and advice

from $550

Creation of one story featured on Port Stephens Instagram from $450

Visitor Guide published November/December 2019 from $650

Port Stephens Map published June/July 2019 from $650

International Ready Product Partner $1,500

Developing International Product Partner $750

*All prices exclude GST TOTAL

BOOKING FORM

Business Name  ________________________________________________________________________________

Contact _______________________________________________________________________________________

Phone _________________________________ Mobile _________________________________________________

Email _________________________________________________________________________________________

Signature _____________________________________________________    Date ____________________________

I am interested in investing in the below marketing programs in partnership with Destination Port Stephens and 
understand that each activity will be invoiced prior to implementation. Advertising rates for the Visitors Guide and Map 
will be provided to confirm space and booking. Please return to info@portstephenstourism.com.au.
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https://www.facebook.com/portstephenstourism/
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GLOSSARY
ATE: Australian Tourism Exchange is an annual event held in Australia managed by Tourism Australia. 

Travel Trade/Distribution Partners: Includes wholesale agents, travel agents, online agents and airlines who 

sell and promote travel to destinations.  

ITO: Inbound Tour Operators provide land content (product) to international travel trade to sell in market. 

DPS: Destination Port Stephens

PSC: Port Stephens Council

DPS Visitor Website: Website developed specifically to promote the destination and members product 

and experiences – www.portstephens.org.au

DPS Member Website: Website developed to provide easy access for Industry information and 
updates from DPS – www.portstephenstourism.com.au

DPS Members Facebook: A members only Destination Port Stephens Facebook page where you can post 
product updates, events etc and communicate with other members.  

Get Connected: Get connected is the Destination NSW program that allows tourism businesses to be 
displayed on their consumer websites www.visitnsw.com and www.sydney.com and Tourism Australia s̓ 
website www.australia.com

Australian Tourism Data Warehouse (ATDW): ATDW is the national database that is owned and managed 
by the official state government destination marketing bodies and Tourism Australia. This database feeds the 
state tourism websites eg. www.visitnsw.com as well as other commercial websites.

Please note: All prices exclude GST. The information contained within this document are subject to change without notice.

www.portstephens.org.au
www.portstephenstourism.com.au
https://www.australia.com/en
www.visitnsw.com
www.sydney.com


#portstephens

02 4981 2964  |  info@portstephens.org.au
consumers www.portstephens.org.au   |   members www.portstephenstourism.com.au

https://www.pinterest.com.au/portstephens/
https://www.youtube.com/channel/UCqmqFmM4HMp6i4h8jWS9lwg
https://twitter.com/Port_Stephens
https://www.instagram.com/portstephens/?hl=en
https://www.facebook.com/portstephenstourism
www.portstephens.org.au
www.portstephenstourism.com.au



