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GETTING YOU SET UP FOR SUCCESS

We are pleased to have you asa member of
Destination Port Stephens (DPS) and we want
to seeyou succeed and thrive in whatever part
you play in growing the visitoreconomyin
Port Stephens.

The purpose ofthis guide is to empower you to
make the most of every opportunity available to
promote and grow your business. We have
compiledalist oftools and resources that we
hope you find useful.

You willalso find information on our corporate
website including a directory of members that
you can connectwith.

Ifyou require any additional information or
assistance, please contact Destination Port
Stephenson (02) 49812964 or email:
info@portstephenstourism.com.au



CONSUMER MARKETING OPPORTUNITIES

DIGITAL Information Centre on 4988 0900 for information

on setting up an online bookable product* on

Listyour product for freeand use social media tags to
portstephens.org.au (commissionapplies)

reach millions of potential customers. _ ;
Ifyou require assistance please contact DPS

Destination Port Stephens Consumer website Email: info@portstephenstourism.com.au
www.portstephens.org.au Phone: (02) 49812964

¢ Member Listing: Members receive a (one) listing
as partofyour membership package. To create a
listing, you need to provide suitable imagesand a
product description as pertheinstructions
providedtoyou onjoining. Our website receives
over 30,000 users per monthand is the primary call
toaction for our marketing programs undertaken to

drive visitation. i
s e ]

* BookeasyBooking Engine: DPS andthe Port -

S

Stephens Visitor Information Centre managean Welcome to Port Stephens

To b imcracib by naturs i 10 b hoam ieh & ratursl gt and Bt Staphan cactsly sa

online booking engine for visitors to book tours,
accommodation and products via our consumer
website. Contact the Port Stephens Visitor
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DIGITAL

Listyour product for freeand use social media
tagstoreach millions of potential customers.

Consumer websites:
Destination NSW: www.visitnsw.com
Tourism Australia: www.australia.com

Listyourtourism product on Destination NSW's
consumer websites free of charge and tap into
over 1.25 million potential customers a month,
both domesticand international - that's 15 million
peopleayearwho are looking for tourism
products!
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Get Connected is Destination NSW's website
membership program. Simple, easy to use and is
free to all tourism operators within New South
Wales. You just need to register via the
ATDW-Online website which is the national digital
tourism platform that powers the Get Connected
Program. Your content will feature on
www.visitnsw.com, www.australia.comand
over 70 otherlocal and national travel websites.

Forinformation on Get Connected click here.

Port Stephens

Feel a world away

Explore beautiful Port Stephens
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SOCIAL MEDIA

¢ Destination Port Stephens: DPS hasover
55,000 followers across our social media channels
including Facebook and Instagram. Please
ensure thatyou hashtag your poststoallow usto

visitnsw @ australia ®

4 portstephens n

10.6 k 5M 349
Posts Followers  Following

2,709 530k 332

2,214 19.9 k 2,475
Posts Followers  Following

Pasts  Followers  Following

s ggmens

3 share your content. Use the following hashtags:
== #portstephens #IncredibleByNature

New South Wales

Australia

Port Stephens, New South Wales

City Official NSW account of Destination NSW. Tourlsm Australia's official account. Tag @Australia, = - .

w/ Official Port Stephens Inst: w Give us ion to Use #NewSouthWales, #LoveNSW or tag @visitnsw 1y to give us to = ° . . b . .
share your photos by gaing @portstephens #portstaphens e PR e e B repost @ & Destination NSW: Operates over 16 social media
#incrediblebyNature channels. seeau.stfinsta | .

portstephens.org.au finkin.blojvisitnsw Followed by lovelinesbykitty, becjudd and 45 others channels promotmg awareness of NSW

Followed by caitmorgann, cbokodi_ and 14 others Fallomed by nendosave; chulssaariay

and 45 others

EZR e e -
TLLG

South Coast North Coast  Food&Wine Events Cou

H & o

=~ o

Mestoge ol ; destinations, experiences, attractions, and key

Following v Message Contact ~

eventsto consumersin domesticand international

i
et ﬁj‘ Drosilirs] (fudbuns) | et

The Blondies Abbey Hol.. Bannisters Restaurants  Adventu

5 markets. They reach over 1.2 million followers on

Facebook and halfa million followers on

Instagram. Remembertoinclude the Destination

NSW hashtags when posting onyour channels.
Toshareyourregional NSW content ensure you
tag #NewSouthWales #feelnew #feelnsw
You canalso access Destination NSW social media
» guidelinesonline.

* TourismAustralia: Withareach ofover 8 million
: 2 o Facebookfollowersand 5 million Instagram
@portstephens ‘ @visitnsw : ~ @auzs Al _ followers ensure you tag #seeaustralia @australia
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DPS MARKETING PROGRAMS

DPS offers members the opportunity to investin
co-operative marketing opportunities targeting
domestic, international and business event
visitors. DPS also works closely with Destination
NSW to promote Port Stephens and advises
industry of opportunities as they become
available via our monthly newsletter.

Please contact DPS forinformation on our

marketing programs or check here.

PORT STEPHENS VISITOR
INFORMATION CENTRE

Port Stephens Visitor Information Centre is
located at 60 Victoria Parade, Nelson Bay. The VIC
can be contacted on 1800 808 900 or by email
info@portstephens.org.au. Make time to visit or
callthe visitor centre to introduce yourself! If you
have special offers or new products, remember to
update the visitor centre and DPS.

Brochure display: Your membership entitles you
to one quality DL size brochure spacein the visitor
centre. You are responsible for producing and
printing your brochure orflyer.




BUSINESS EVENTS

¢ Meetin NSW: www.meetinnsw.com.au
This website showcases regional NSW
destinations for business events as well as
venue and supplierlistings. Itis managed by
the regional conferencing team at Destination
NSW. Visit the website to registerand create
your free listing or offer. Click here.

¢ NSW Regional Conferencing Toolkit
Destination NSW has produced a toolkit for
Regional Business Event Suppliers which

includestoolsandtips ofthe trade. Click here.

TOURIST ATTRACTION
SIGNPOSTING

Touristsignsin NSW have a white legend ona
brown background. Tourist attractions can apply
fortourism signposting through Destination NSW
(cost of signsis covered by applicant). For further
information click here.

TOURIST
DRIVE
TURN RIGHT
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BUSINESS DEVELOPMENT IMAGES AND CONTENT

BUSINESS
DEVELOPMENT AND

e Destination NSW has an extensive range of e The Destination NSW Content Libraryisa

business development resources available to resource thatincludesinspiringimagesand

RESOURC

assisttourism operators and related
businesses in the tourism and events industry.
Click here.

You canview online webcasts, access the NSW
First Guides on how to Develop, Promote and
Sellyourtourism product plus register to be
keptinformed of product developmentand
training opportunities available via Destination
NSW, NSW First Program. Forinformation and
toregister click here.

contenton Port Stephens forindustry to access
forthe purpose of promoting NSW tourism
experiences. You can find out more about the
contentlibrary and register. Click here.

Destination Port Stephensalso hasarange
ofimagesand video contentavailable.
Please email requests to

inffo@portstephenstourism.com.au.




FACTS, FIGURES & RESEARCH

PaRT STEPHENS

* DPS produceanannual Tourism Monitoron
visitation statistics to Port Stephens which is
available on our corporate website. Please
contact DPS who will assist with available data
to meetyourrequirements.

Email: info@portstephenstourism.com.au

* Destination NSWisthe lead providerin NSW of
the latest statistical data and analysis to assist
the tourismindustry. You will find all the facts,
figures and tourism insights you need to
understand the latest trends. Click here.

You can also request specific information you
may require.

* Tourism Research Australia is a branch within v Titter Facebook
Austrade and are Australia’s leading provider of ' J— _
quality tourismintelligence across both B oo
internationaland domestic markets. Click here.
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CONNECT WITH LOCAL
TOURISM INDUSTRY

* Destination Port Stephens Members
FacebookPage. You can join the DPS
Members Facebook page which will enable
you to engage with other membersand
promote your product orservice.

e Adirectory of Destination Port Stephens
membersisavailable on our corporate
website foryoutoaccess.

SUBSCRIPTIONS

When you join DPSyou are automatically
registered to receive our Industry Newsletters.

We recommend thatyou also register to receive
industry news from:

e Destination NSW Industry “Insights” Newsletter
e Tourism Australia’s “Essentials” Newsletter

e Austrade —Tourism News Newsletter

e Business Events News-Toregister click here

Destination Sydney Surrounds North Newsletters

INSIGRTS

TOURISM & EVENTS INDUSTRY NEWS s W e

No images? Click nere

QUARANTINE-FREE TRANS-TASMAN TRAVEL CONFIRMED

Industries engaged in the NSW visitor ecanomy have welcomed the New Zealand
Governments announcement that it will join the Safe Travel Zone benween Australia and
New Zealand from 19 April.

The announcement wil ensble quarantine-free travel between Australia and New Zealand
on both sides of the Tasman helping to reunite families and friends and give tourism
aperators & significant boost.

Destination NSW is working with media and industry partrers in New Zealand to capture the
first international tourism market for Australia since barder restrictions were introduced last
March. This includes conversion partner campaigns to drive flight, accommodation and



KEY INDUSTRY CONTACTS

Destination Port Stephens

Eileen Gilliland (CEQ)

Natalie Compton (Coordinator)

Mel Turner (Marketing)

Email: inffo@portstephenstourism.com.au
Phone: (02) 49812964

Port Stephens Visitor Information Centre
Email: info@portstephens.org.au
Phone: (02) 4988 0900

Destination NSW

Alist of key contacts at Destination NSW and their
international officesis available on their corporate
website. Click here.

Industry contacts and associations

Anindustry network contactlistis available onthe
Destination NSW corporate website which has
been producedto aid newand expanding tourism
and events business operators. |t servesasan
introductionto the types of organisationsin the
marketplace that can help you. Click here.

Destination Network: Sydney Surrounds North
Destination Sydney Surrounds North (DSSN) is one
of six Destination Networks formed by Destination
NSW to work closely with local government, tourism
organisationsand operators.

The Destination Networks are incorporated bodies
(not part of Destination NSW) however receive
funding from the NSW Governmentto support

regional tourism.

Glenn Caldwell (General Manager)
Email: glenn.caldwell@dssn.com.au
Phone: 0408 567 088

Michael Forster (Industry Development Manager)
Email: michael.forster@dssn.com.au
Phone: 0466 093 709
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MEMBERSHIP TEAM
info@portstephenstourism.com.au
0249812964

CORPORATE WEBSITE

portstephenstourism.com.au/join
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